FCC Digital Television Report & Order

The FCC’s Consumer Advisory Committee Recommendations that were left out

Of the CAC’s 65 recommendations, no less than 24 are directed at changes the Commission itself could make as opposed to adopting new regulations on various parts of US industry. In it’s DTV Education Initiatives Order, the Commission adopts less than half of these recommendations. The Commission makes no mention of:
· Efforts to make sure consumers are aware that the "right rules" are in place so that they will not be harmed by the DTV transition.
· Adopting a “Y2K” model of educating consumers about the coming transition

· Appointing one or more commissioners to lead the DTV education efforts

· Increasing efforts to make media appearances to explain the transition

· 1) Collecting data in an ongoing manner/identifying the households most likely to be at risk of losing TV service; 2) concentrating and leveraging its limited resources on reaching these households; 3) working with partners on crafting and disseminating the right message to motivate these households to take necessary action to ensure continued television service; and 4) ensuring that consumers are not harmed by the transition.
· Producing its own PSAs in American Sign Language

· Requesting funding for PSA campaign

· Reports to Congress

The CAC made 12 recommendations about how broadcasters should be enlisted in the DTV education campaign. The Commission adopted nearly all of these recommendation including a mandate that all television broadcasters be required to air DTV educations PSAs. The CAC asked that these PSAs be run during broadcasters’ highest-rated shows and the shows watched most often by the most at-risk populations. The FCC rules require PSAs be shown throughout the day including “prime time” viewing hours.
The CAC made 8 recommendations concerning MVPDs (cable and satellite operators, etc); the Commission adopted 3 of these recommendations. Missing are requirements to:
· Make printed DTV information available for sight-impaired customers

· Quarterly reporting of DTV education efforts

· Make consumers aware whether or not they will be required to rent a set-top box or buy a digital-to-analog converter box to continue viewing broadcast TV channels after the transition. If the latter, consumers should be made aware of how the converter box will work with their MVPD hook-up.
· Consumer protections concerning information included with bills so that “consumers know their full range of options, including the least expensive ones.”

· Staff MVPD call centers with multilingual operators and via specialized equipment used by people with hearing and speech disabilities and through TRS.
The CAC made 4 recommendation concerning TV equipment manufacturers. 
The CAC made 7 recommendations concerning electronics retailers. The FCC order states that FCC Enforcement Bureau field agents will regularly visit participating retailer stores across the country to assess their employee training and consumer education efforts and whether the retailers’ objectives are being met at stores.  Through ongoing and close coordination, the Enforcement Bureau will provide the results of these site visits to NTIA for review and appropriate action. However the Order does not address 1) standardized language in training and information plans; 2) point of sale information; 3) toll free numbers and staffing of call centers; 4) DTV information in store advertising; 5) closed captioning expertise; and 6) return policies.
The CAC made 10 recommendation about DTV.gov partners. As suggested, the FCC will require DTV.gov partners to report on the DTV education efforts. The Order does not address:

· The responsibility of DTV.gov partners to give consumers accurate information

· Adding more consumer groups to the partnership

· Working more closely with community-based organizations

· Advertising in ethnic media outlets

As suggested, the FCC is asking 700 MHz auction winners to report quarterly on their DTV education efforts.

The Commission will require notices about the DTV transition in Lifeline customers’ phone bills.  But the Order does not address the Commission working more closely with the federal administrators of the low-income programs that also this at-risk population.
The Order does not address:

· Informing federal workers about the transition

· Seeking additional federal partners like the US Post office and the Social Security Administration

· Encouraging all federal government websites to provide links to information on the DTV transition.

The Order also does not address a recommendation that the Commission convene a working group to ensure that consumers with disabilities are not harmed by the transition.
